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The Mission of Nissha Group is to enrich people’s lives by cre-
ating and developing technology into economic and social value
through the diverse capabilities, passion, and leadership of the glob-
al Nissha Group. Nissha Group is a forward thinking global compa-
ny, primarily conducting businesses in Industrial Materials, Devices,
and Medical Technologies.

We have been constantly attempting to improve our Core Tech-
nologies while integrating technological elements such as Coating,
Molding and Metal Processing into the Printing technology we have
cultivated since our foundation. Consequently, we have been able
to expand our business domains through the diversification of prod-
ucts and target markets and expansion into global markets. Our
capabilities continue to diversify more and more: along with the
enhancement of our business portfolio, we have about fifty domes-
tic and overseas business bases and more than half our employees
work overseas.

We have been currently operating the 8th Medium-term Busi-
ness Plan (three-year plan, from 2024 to 2026), aiming at fulfilling
our Sustainability Vision for 2030. In the Plan, we will boost prof-
itability and stability through strengthening our business portfolio
we have built so far, placing great importance on achieving stable
growth and enhancing capital efficiency. In this, we greatly appreci-
ate the support of all our stakeholders.

Chairman of the Board
President and CEO
Nissha Co., Ltd.
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Nissha has been improving printing technologies and expanding Core Technologies. Consequently, we have achieved
growth by expanding our business domains through the diversification of target markets and entering global markets.
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Naoki Suzuki
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Chairperson Emeritus, Second President Third President

Shozo Suzuki Hiroshi Furukawa

The Evolution of Nissha
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Aspired to high-quality photographic printing
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1960s
Diversification

Formed our Industrial Materials and
Devices businesses
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The statement as the Company founded

“We pursue high-quality photographic printing no oth-
ers can compete with, as anybody can be just a type-
set printer.”

Established Nissha’s reputation for high-quality pho-
tographic printing through numerous art books and
exhibition catalogues representing the times

©® 1949 “NEW JAPAN” (The Mainichi Newspapers)

® 1962 “Koku-Hou” (National Treasures) (The Mainichi
Newspapers)

@ 1966 “Genshoku Nihon no Bijutsu” (Art Collection of
Japanese Cultural Inheritance) (Shogakukan)
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Promoting new product development by evolving
printing technologies

Expanding target markets by new products such as
transfer foil and electronic components

Formed the current Industrial Materials business
® 1967 Entered home appliances market with the first
wood-grain transfer foil in Japan

® 1983 Developed a simultaneous molding and deco-
rative transfer system (IMD)

Formed the current Devices business
® 1970 Opened new production factory for electronic
components such as lead frames

® 1985 Developed resistive-type transparent touch
sensors
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Globalization

Nissha brand penetrated the global market
Sales and production bases established globally
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Expanded number of global companies Nissha deals

with; growth in global market

@007 Overseas net sales ratio surpassed 50%

® 2007 Established global molding supply chain be-
tween Japan, US, China, and Southeast Asia
through acquisition of a US molding company

©2072 Developed capacitive-type film-based touch
sensors using photolithography and adapted by
top global of IT Devices manufactures
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Current

Strengthen business portfolio strategy

Formed our Medical Technologies business
Growth through optimization of management capital
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The business domain evolves and expands beyond the
bounds of printing; diversification of new business do-
mains through M&A

©® 2074 Acquired gas sensor manufacturer (Japan)

©®2015 Acquired top global metallized paper manufac-
turer (Belgium)

©2016 Acquired medical devices manufacturer (US)
and entered the medical devices market
Formed the Medical Technologies business

©®2016 Acquired mobility-related molding company
(Germany)

©®2019 Acquired pharmaceutical company (Japan)
and entered the pharmaceutical market



Nissha Philosophy
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Nissha has integrated its standards of thought, rules of conduct, and Mission — ideals held
in high regard — into Nissha Philosophy that is greatly valued.

Mission

WIS IIHFICILD DZHRIEAMBEN LB HEE L.
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We realize the enrichment of people’s lives
by creating technology and developing it into economic and social value
through the diverse capabilities, passion, and leadership of the global Nissha Group.
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Shared Values
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Our motivation and meaning
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Shared Values .
Organizational values

HATFEUT1ED 3>
Sustainability Vision .
(RHAEY 3> Long-term) PREADHZINEE

What we should be in
e o | the medium to long-term
Medium-term Business Plan

Customer is Our Priority

WizBld. PESIHMEOEKILZERLET.
We are committed to maximizing customer value.

Diversity and Inclusion

WIzBIE. SHEAMBEAIDREFICEDIESEICKY . BEBORTHESHFTT

We welcome diverse capabilities interacting as equals and
enhancing our organizational performance.

Commitment to Results

WieBld. BREHTZEICIEDVET,
We work with diligence and deliver results.

Accomplished with Efficiency

WreBld. RE—RERTHSBZTELET,
We expedite appropriate actions to complete all endeavors.

Act with Integrity

hizBld. BRICTEL. BEBRSNBEETHIFEITET
We act with integrity and maintain the trust placed in us.



Sustainability Vision
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Long-term Vision for 2030

With the integration and orchestration of the diverse talents of our people and our technologies,
we will contribute to solving global social issues in the priority markets of Medical, Mobility, and
Sustainable Materials, and realize the enrichment of people’s healthy and affluent lives.
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Social Value

® Solve social issues through business activities
+ Solve medical issues, realize safe and comfortable
mobility, and contribute to a circular society

® Reduce 30% of total CO2 emissions, in view of car-
bon-neutral by 2050 (compared to 2020)

my,

2020 55 LB
2020 Net Sales

1,800¢m
Jjpy 180 Billion

ROE 9%

-

B AT 7A)l Medical

BEEUTr  Mobility

W27 J)LER  Sustainable Materials
W THEES 1T Devices

W ZDM  Others
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® 55 £53,00018HM
(351,500 8AB AT 1 WILIE)

® ROE 15%
o EXFIIME 12%

Economic Value

® Aim for 300 billion JPY of net sales
(including 150 billion JPY in Medical business)

®ROE 15%
® Operating Profit Margin 12%

2030F TS
2030 Net Sales

3,000.-
JPY 3 O O Billion

ROE 15%
wafs 12%

Operating Profit Margin
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Nissha Group’s Sustainability and ESG Actions
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Sustainable growth Sustainable

of Nissha development
of society

SEEREDRIH
Creating business opportunities

1) 29 D&
Risk reduction

BEEBORIL
Strengthening management foundation

FHINF> ADHEE
Corporate governance
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Nissha’s Circle of Trust

Customer

Employee Shareholder

Society Supplier
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For the sustainable growth and develop-
ment of both the company and society

Nissha Group views sustainability as “initiatives for sustainable
growth and development for both the company and society.”
Based on this view, we consider social issues to be business
opportunities. We strive not only to leverage our strengths to
provide products and services that help solve social issues on an
ongoing basis, but also to strengthen the management foun-
dation underpinning our business activities, reduce risks that
could hamper business continuance, and promote governance
to ensure these are all carried out appropriately. These activities
will create the economic and social values stated in our Mission,
allowing us to enrich people’s lives.
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Mutually influencing with stakeholders
while creating a future of value

We identify our stakeholders as customers, shareholders, em-
ployees, suppliers, and society. To achieve our Mission, we value
a mutually influencing relationships with all our stakeholders,
and aim to create a future of value.



B{rpy%E ) $A  Specific Actions
@ =XEHADEIE  Creating business opportunities ® XU DEREM Risk reduction and others

BERSE  ESG Priority Issues
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— . S Provide sustainable materials that contribute to preventing plastic
IRIZ Environment pollution
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Promotion of circular economy

NCTEIHEDHIR - BEAREI I F—DBARE T

SUREEINDFIG Work to introduce renewable energy and reduce power consumption,
Responses to climate change backcasting to achieve the 2030 CO2 reduction target (30% reduc-
tion from 2020)

o KIREE - [MHIERICEIT D321 - JAFKEDILTE

P> Expand medical diagnostic and therapeutic devices that contribute to
minimally invasive treatment and acute care
P 2 ). P 01— R—T IR IDEETEL T 1 @l TR
. e\ \ SRV TES
*j:'% Social Enhance mobility-related product lineups in the user interfaces and
sensing areas
EREREDER
Solutions to medical issues e HTSAV—D%E - Mg ZTEE
ZE - REGEE) T Investigate labor and human rights risks at our suppliers
Safe and comfortable mobility
NEDEE o UMBIEHEDE . HEBI T —I X hDE L, FEEME
Respect for human rights DHERTFTE
AHBEADTE Increase the female manager ratio, improve employee engagement,
Enhancement of human resources and enhance opportunities for employee learning and growth

v S o I—KL—hHNFUR - O— REBOBE(L

7INF> X Governance . e
Raise the level of Corporate Governance Code practices

B R =DM EDE £ : o +

Improvement of the Board of Directors’ effec- o JO—/NILANT > ADBEL

tiveness Raise the level of global governance

JO—=NIVANFU X

Global governance
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Diversity -Nissha’s Growth Driver

57 4 9 = 4 9 bases around the world

FO—/\)UAEDERIZ L) NISSHA DL (. As globalization increases, Nissha has 15 bases in Japan, including
A ERDCEN 15 D, BN 34 HFRAE LA S TLET, our Global Headquarters in Kyoto, and 34 bases in other countries.
IE7E. L D EAENTEHELTOEYT Currently, more than half our employees work overseas.

Almere
Berlin

Cergy ‘7
Leoni
—l ,—ﬁ egnica

Torbay J T—Waltershausen . y
eonggi-do
London Innsbruck yeongg
Shanghai

Frankfurt
Casalgrasso Kunshan ‘1 [
Genk Shenzhen
Guangzhou ® . .
Hanoi—® Taipei
Hong Kong

Kuala Lumpur —T

44 .49 55.6% 14.3% 85.7%

©)) (5) 2) (12)

BEOSE
Diversity of executives

2024 F 3BFKIRE

Aeoftheendofarch 2024 OISR (BREER) AEALE (UTEE)

By National Origin
(Corporate Officers)

Internal/Outside Directors
(Directors of the Board)

W AAEH%  Internal Directors of the Board M EZAA  Japanese nationals
WA AEWHE  Independent Outside Directors of the Board ESEA  Foreign nationals

9



— Kyoto

® Tokyo
® Nagoya
® Osaka
® Hachioji
® Nagano

©® Koka

©® Kameoka
® Himeji

©® Kaga
®Tsu

® Kobe

HEO SR
Diversity of employees

20245 3/KRE
E#H8

As of the end of March 2024
Full-time employees

Detroit
Vicksburg
Chicago

New Richmond .

Buffalo

Sandpoint —l
San Jose J

’Tj Franklin
Wolcott

NorwaIk
Colorado Springs

San Luis Pot05|

OEZEHS Sales O=% - £EHLS Sales & Production

O4EHLE Production @ZMfh Others

2024 F 3FFKIRE  As of the end of March 2024

Sdo Paulo —l

T79%

P

HE DRI AIER

Regional Composition of
Employees

1% 36%

1509
27%

BHEZX Japan  BIEK NorthAmerica  BEUN Europe
W77 RestofAsia BEHEEK  Central & South America

10

L San Pedro de Macoris
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Nissha’s Core Technologies

NISSHAIZO7HEMZEN L THEND_—XZHIETRE - H—ERZRBELTVET,
Nissha provides products and services that meet market needs by utilizing our Core Technologies.

Mm% Markets

EEkRR EEUTr HBRFFITINE IT #23
Medical Devices Mobility Sustainable Materials IT Devices
:_Z‘ ﬂl'::ﬁ * 'H'—EZ
Needs Products and
Services

NISSHAOO7#dli  Nissha’s Core Technologies

ENmll  Printing Od—71>% Coating TXFR—23Y Laminating
12U TRECHEEEZ (5T B INTEI SEIRZE AT DI THAM 2BU LR ER AT BINTHif

Processing technology of applying Processing technology of forming Processing technology of laminating
designs and functions with ink thin layers multiple thin substrates

A

Az Molding INZ—>2Z>% Patterning EBINTI Metal Processing

3RS ESF LR E(EB I T #Eﬁ?'fi’&ﬁ?’é/ \E—> %59 3MT EEDOYIE - YIRTE RORE DI TELT

Processing technology of forming iy Processing technology of metal

various shapes in three dimensions Processing technology of forming machining, cutting, and surface
functional patterns treatment



Expanding

Three Businesses

Globally

3BEFXZJ70-NIICERE

2023F 12 A8 ST ES
Consolidated Sales for FY 2023.12

167,726 &7

9 Million JPY
AFANTo /09— FDfth
Medical Technologies i Others

21.5, 4.8,

FAINTR EREH
Devices Industrial
Materials

41.0.,

BERRLES
Bt
Composition of

Neat Sales
by Business

ERSARIFT LB =
Composition of Net Sales in Japan and Overseas
B7 Japan 785} Overseas
13.4., 86.6..
EXREM

Industrial Materials

SESELBFEMOREICHMBEEZS XD
MEEMEEITHEETT,

Offers proprietary technologies that
enable the creation of added value on
the surface of a range of materials.

TA4NTR

Devices
BECHREEZERLESR - €2 2—)
R EZIREIT BEETT,

Provides components and module
products that pursue precision and
functionality in a convenient form to
customers.

XTF1AMNTo /09—
Medical Technologies

ER#EECZTOREESIHFICSVLVTERET
TIfENEVWERAEREL. ALDRER
TENGERNDEZBEEIEXTT,

Offers high-quality and value-added
products in medical devices and
other related markets to contribute
to healthy and affluent lives.
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Industrial Materials
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We offer proprietary technologies that enable the
creation of added value on the surfaces of a range
of materials. We provide decorative films, molded
parts, and sustainable materials to a wide range of
markets such as mobility, home appliances, bev-
erage and food labels, and packaging in the global
market. We operate across Europe, the Americas,
and Asia with sales, development, and production
bases in these regions, thereby achieving local pro-
duction for local consumption.

NniIssHa
Surface\Works

NiISSHa
eco
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Decorative Film / Molded Parts

MERT 1 LAE. TZRAFY I T 1 ILAIC
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ezl TLWET.
%IMDIE. NISSHABZAH DERBIETT,

Decorative films are plastic films with de-
signs and functions printed on them. Dec-
orative molded parts are plastic molded
parts produced by simultaneously in-mold
decorating processes, such as IMD, which
adds the design and functions of the dec-
orative films to their surface. Our products
beautifully decorate the mobility interi-
or/exterior and home appliances such as
washing machines and refrigerators, and
also add functions such as anti-scratch an-
ti-bacterial, and light transmission.

*IMD s registered trademarks or trademarks of
Nissha Co., Ltd..

BRAT7FTINEM

Sustainable Materials

g
Metallized Paper

eco
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Metallized paper is a specialty paper that
has a metallic layer vacuum deposited on
its surface. This is a packaging material
which does not use petroleum-based plas-
tic film, and can be recycled as mono-ma-
terials (paper). The paper can be used for
beverage labels and as packages for food
and consumer goods.
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Sustainable Molded Products

eco

FITEYHROM B ZE BOZREICPE L
WEERTY . ERFUI/SNLTEBOED
B&WZR% U7zPulp Series&. #B¥IEHRD
MRERVWGEDNSBIERD TS AF VI &
B U XD ERE#EEZ R DBiocomposite
SeriesD 2 &= EFEAL TLET,

Sustainable molded products are environ-
mentally-friendly molded products, made
mainly from plant-based materials. The
lineups consist of the Pulp Series, which is
made mainly from pulp and has the tex-
ture of paper, and the Biocomposite Se-
ries, which has functionality and durability
equivalent to plastics while being made
mainly from plant-based materials.
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Devices

TRE CHREEMEERUIEEm - B 1 - ReEEZR
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We provide our customers with components and
module products that pursue precision and func-
tionality. Our main products, film-based touch sen-
sors are widely used mainly in tablets, handheld
terminals (logistics related), mobility components,
gaming devices, etc. in global markets. In addition,
we offer gas sensors that can detect gas conditions,
and force sensors that can detect different types of
pressure.

NISSHAa

SewnseEvolve
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Film-based Touch Sensors

HAt A —

Gas Sensors

drogen

I I ® = FUELCELLBUS

T+—At—

Force Sensors

TAIWAZYyFLEIT—d MolcE% R
HMI2LT—TT. TSRFYIT1ILA
EN—ABEM ELEEHD Ry T —(d
FOVBEOHITEND EVDIRRIET TR,
BUVBARZRLMATVET. Jrllot
AP —BEIET TR A==V ERE)
EHEBRREET I TORBETRETT,

Film-based touch sensors are sensors that
detects the position where it is touched.
Ourtouch sensors, which use plastic film as
their base material, are thin, light, flexible,
and highly transparent. We can provide not
only film sensors alone, but also as mod-
ules in combination with cover parts.

NAE Y —IRBERMNT 2T F—TT,
FEICFAT2FEFRRNAA I T—E D
AREERUTEEESORBICENTVS
FH N REBEVDREDNDIET,
TNA=IF Ty h— BEERE (KFHK).
R (B B EICHRASNTLET,

Our gas sensors can detect gas conditions.
Semiconductor gas sensors, our main prod-
ucts, are more sensitive, smaller, and has
longer lifetime than other types. They are
widely used in breath alcohol checkers, hy-
drogen detectors for fuel cell vehicles, and
gas sensor modules for refrigerant leak de-
tection in air conditioners.

TA—RAErT—d ENERANT I
=TT T1INLEN—REHELTVD
2. FRET, ARBICADELBRICH
ABNAATEET, Floo BFENZRET
TREE - BAMNEI &SI T YT
LTEHEY. ORY MY ROMBE I —1
&, SESFGARITEATEET,

Our force sensors can detect pressure. Their
base material is film, which makes them
light and flexible, and they can be custom-
ized into a range of shapes. We also have a
lineup of friction and shear force sensors,
which can be used in a range of applications
such as tactile sensors for robot hands.
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Medical Technologies
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We offer high-quality and value-added products in
medical devices and other related markets to contrib-
ute to healthy and affluent life. We provide contract
design/development manufacturing services for ma-
jor medical device manufacturers, especially for those
in North America and Europe, with products such as
surgical instruments for minimal invasive medical
treatments and medical wearable sensors used for a
wide range of therapeutic areas. In addition, we man-
ufacture and sell own-brand products to medical in-
stitutions.

NISSHAa

MEDICAL TECHNOLOGIES

HFESERSE (CDMO)
Design & Manufacturing Services (CDMO)

EREEEADFMEECERAY I 7 I/t T—aEDERKSR
MERET - FFE - REDRFAT —ERZ25FULISEVRBLTVWET,
HADKY T TADEBREBEA—H—(ITBIINDEE/S—hF—& L
T. H@EE-HE - A EBEZVVANYTTHR—MUTVLET,

For more than 25 years, we have been involved in the design, develop-
ment and manufacturing service of products such as surgical instruments
for minimally invasive treatment and wearable medical sensors. Asa man-
ufacturing partner chosen by world-class medical device makers, we pro-
vide full-segment support over product design, development, prototyping,
and mass production.

3 CDMO : Contract Design / Development and Manufacturing Organization
EFEERDRET - RN SREF CO—EDIIRZEF NS0
An organization that carries out the series of processes from design and development to
manufacturing of medical devices.

KERIIAA—ITT,

*The images are conceptual images.

XINSOHBIF. BAENTIIRE L TVERA.

*These products are not manufactured or distributed in Japan. 15
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Medical Products
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HHEBDLLITTAN— T TV RERE U TOREDT
BECY . BMmENDIRMT YU ANBLERZ., HF
TETIVROBRBELUTRTECEDRDIBFLLLET,

We manufacture and distribute high-quality patient monitor-
ing and medical surgical consumables direct to hospitals and
clinical Centers of Excellence. Our dedicated direct sales bring
solution to market mainly in North America, Latin America
and Europe. Additionally, we extend our global reach to service
over 60 countries through our authorized distributor network.

Many of our products are available for private label use. With
an eye for quality and a focus on cost, we can quickly brand
and launch these consumables as if they were your own.
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SRl 2L
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H—ERZRHLTVET,

We offer a variety of products and services such as publication and commercial printing, high-definition digital archive

&

photography, and fabric printing.

HHRRENR] - BISRENR]

Publicationand
Commercial Printing

ot

EMTENR CE > RERHR Y = 't U
FI. BEET. IOY MIERINTEER
TURIERERMLTOET,

We offer high-quality printing cultivated
through our art printing. We also provide
high-quality digital printing that can be
used for small lots.

EEm

TMEDIITERET. IEMIC R DA D& UICERR.

BHElTIORNT—h1 TR
High-definition Digital Archive
Photography

EE - XEHOBRFICHITBEFSREE B
FRREDIRF S AT LT, RESLANILDBS
BT D27 —h1 TR ERELE T

We offer the world’s highest level of ul-
tra-high-definition digital archive pho-
tography by utilizing our experience in
photographing cultural properties and our
in-house photography system.

° ﬂ:*&ﬁl:l Pharmaceutical and Cosmetics

77y JER
Fabric Printing

-

T7 7y (f1) NOSERTERE R

LET. 7/LILRT 2T UT7REEOIEN.

Ny T T4 NEHABDETEREREL
CERATEETT,

In addition to apparel and interior applica-
tions, they can be used as illuminated sign-
boards in combination with backlighting.

EEIS @, EHRZRETSIET BR. FRORRICEML CLWEET,

We aim to contribute to the development of the medical and beauty fields by providing pharmaceuticals, quasi-drugs, and cos-
metics, especially in special dosage forms based on our unique formulation and manufacturing technologies.

EFm - EESm

Pharmaceuticals and Quasi-drugs

BHHREOERAERERE
EEBHRDEEHIOR
& - R T O CLETD,

We manufacture and sell
pharmaceuticals and qua-
si-drugs developed in-house.

{eitmAEEET I /0" —RILXY F
Dissolving Microneedle Patch for Cosmetics

=3

BRETA VORI (EERD =

T—RIRICAHFE LI2EM) ZISA L

ERF T TR E RS - BRFEL
TWEY,

We manufacture and sell skin care
cosmetics that use dissolving mi-
croneedles (where the beauty ingre-
dient is molded into needle form).
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=HEE Company Outline

NISSHAR TSt Nissha Co., Ltd.

R = H: AEIEELE E ESREEEE Chairman of the Board, President and CEO:
K gt Junya Suzuki

2l 21920410868 Founded: October 6, 1929

B A £:12181,9795M Capital: 12,119.79 Million JPY

it B B EEB5314A Consolidated number of employees: 5,314
#0244 3B *As of the end of March 2024

JEIEFERt 645t Consolidated Subsidiaries: 64
¥)0244E38KERE *As of the end of March 2024

i mTTTSAA Stock Listings: Tokyo Stock Exchange, Prime Market
(GE$3—K7915) (TSE Code: 7915)
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Major Group Companies
Japan

Nissha Industries, Inc.

Nissha Precision and Technologies, Inc.

Nissha FIS, Inc.

Nissha Printing Communications, Inc.
Nissha F8, Inc.

Zonnebodo Pharmaceutical Co., Ltd.

Nissha Business Service, Inc.

sB9Y - Overseas

Nissha USA, Inc.

Nissha Eimo Technologies

Nissha PMX Technologies, S.A. de C.V.

Nissha Medical Technologies

Craphic Controls

Nissha Europe GmbH

Nissha Advanced Technologies Europe GmbH
Nissha SB Poland Sp. z 0.0.

Nissha Metallizing Solutions

Nissha Korea, Inc.

Nissha Industrial and Trading (Shenzhen) Co., Ltd.
Nissha (Kunshan) Precision IMD Mold Co., Ltd.
Guangzhou Nissha High Precision Plastics Co., Ltd.
Hong Kong Nissha Co., Ltd.

Taiwan Nissha Co., Ltd.

Nissha Industrial and Trading Malaysia Sdn. Bhd.
Nissha Precision Technologies Malaysia Sdn. Bhd.
Nissha Vietnam Co., Ltd.
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T075 811 8111 (KXFK)
www.nissha.com
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NISSHAa

Nissha Co., Ltd.

Global Headquarters: 3 Mibu Hanai-cho,
Nakagyo-ku, Kyoto 604-8551, Japan

T+81 758118111 (Main switchboard)
www.nissha.com/english



