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ZHWED | CEO Message

The Mission of Nissha Group is to enrich people’s lives by
creating and developing technology into economic and social
value through the diverse capabilities, passion, and leadership
of the global Nissha Group. Nissha Group is a forward thinking
global company, primarily conducting businesses in Industrial
Materials, Devices, and Medical Technologies.

We have been constantly attempting to improve our Core
Technologies while integrating technological elements such
as Coating, Molding and Metal Processing into the Printing
technology we have cultivated since our foundation. Conse-
quently, we have been able to expand our business domains
through the diversification of products and target markets
and expansion into global markets. Our capabilities continue
to diversify more and more: along with the enhancement of
our business portfolio, we have about fifty domestic and over-
seas business bases and more than half our employees work
overseas.

We have been currently operating the 8th Medium-term
Business Plan (three-year plan, from 2024 to 2026), aim-
ing at fulfilling our Sustainability Vision for 2030. In the Plan,
we will boost profitability and stability through strengthening
our business portfolio we have built so far, placing great im-
portance on achieving stable growth and enhancing capital
efficiency.

In this, we greatly appreciate the support of all our stake-
holders.

Chairman of the Board and Group CEO
Nissha Co., Ltd.
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The Evolution of Nissha
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Nissha has been improving printing technologies and expanding Core Technologies. Consequently, we have achieved
growth by expanding our business domains through the diversification of target markets and entering global markets.
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1929~ Foundation
Aspired to high-quality photographic printing
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The statement as the Company founded

“We pursue high-quality photographic printing no others can
compete with, as anybody can be just a type-set printer.”

Established Nissha’s reputation for high-quality photo-
graphic printing through numerous art books and exhibi-
tion catalogues representing the times

©1949 “NEW JAPAN” (The Mainichi Newspapers)

® 1962 “Koku-Hou” (National Treasures) (The Mainichi
Newspapers)

©1966 “Genshoku Nihon no Bijutsu” (Art Collection of Jap-
anese Cultural Inheritance) (Shogakukan)
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1960s Diversification
Formed our Industrial Materials and Devices businesses
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Promoting new product development by evolving printing
technologies

Expanding target markets by new products such as transfer
foil and electronic components

Formed the current Industrial Materials business

©71967 Entered home appliances market with the first wood-
grain transfer foil in Japan

©7983 Developed a simultaneous molding and decorative
transfer system (IMD)

Formed the current Devices business
©71970 Opened new production factory for electronic com-
ponents such as lead frames

©71985 Developed resistive-type transparent touch sensors
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2000s Globalization

Nissha brand penetrated the global market
Sales and production bases established globally
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Expanded number of global companies Nissha deals with;
growth in global market

©2003 Started adoption of decorative film for mobilities in US
©2007 Overseas net sales ratio surpassed 50%

©2007 Established global molding supply chain between Japan,
US, China, and Southeast Asia through acquisition of a
US molding company

©20712 Developed capacitive-type film-based touch sensors
using photolithography and adapted by top global of IT
Devices manufactures
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Current Strengthen business portfolio strategy

Formed our Medical Technologies business )
Growth through optimization of management capital
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The business domain evolves and expands beyond the bounds of
printing; diversification of new business domains through M&A

2015  Acquiredtopglobal metallized paper manufacturer (Belgium)
2016  Acquired mobility-related molding company (Germany)

02016~ Acquired medical devices manufacturer (US) and entered
the medical devices market. Formed the Medical Tech-
nologies business. Strengthening our business foundation
through a capital and business partnership with medical
devices manufacturers and M&A.

2019~ Acquired pharmaceutical manufacturer (Japan) and
entered the pharmaceutical market. Acquired other
pharmaceutical manufacturer (Japan) in 2025, and
strengthening our business foundation.




Nissha Philosophy
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Nissha has integrated its standards of thought, rules of conduct, and Mission — ideals held in high regard — into Nissha
Philosophy that is greatly valued.

—— Mission IIEBIFHRICILA B ZREAMBEN EBRAZEEL.
MFR S BT DRI E2E - HREENOBREZEU T,
ARDENGEFTZRIELE T,

We realize the enrichment of people’s lives

by creating technology and developing it into economic and social value
through the diverse capabilities, passion, and leadership of the global Nissha Group.

SHARICT NEfER

TR Our motivation and meaning
Universal
184 B
Shared Values ‘fﬂ%d){ﬂjﬁﬂ_gﬂ
Organizational values
RIBEINH HREADHINER
Environmental What we should be in
adaptive the medium to long-term

—— Shared Values
IW=BE. PESEFMEOEXRIEZEKRLULET .

We are committed to maximizing customer value.

MieBld. SAREAMBENHREICEDIED &SR, BRORTHEFDHET .

We welcome diverse capabilities interacting as equals and enhancing our organizational performance.

WIEBIE. BRZHT EICIEDE T,

We work with diligence and deliver results.

hicBld. AE—RERTHEZTELE T,

We expedite appropriate actions to complete all endeavors.

WizBIE. HRICTEIL. FEESNDIERTHIHITET,

We act with integrity and maintain the trust placed in us.

Customer is Our Priority

Diversity and Inclusion

Commitment to Results

Accomplished with Efficiency

Act with Integrity

Corporate Tagline [We are Leaders |rl 'Lrusted Tecr\?ologles ¢
GhzBIFEESFICEESNBEIMTHIEZ! ) —RLTWET) ]

[T ] 723D DBRATIEB I EBAN. Hith TR ERAET DX —H—] TH
Lea d ers ZCEX, [OT7HN 28 SHETE CEEERBEL VRS S 2 STEIC [Hifi] ([cBE

i UIERIREFBRLUTVLET,
in Trusted =
i While "technology” is not our only strength, we chose to focus on it because we are a
TE c h n 0 I 0 g I ES manufacturer with a strong expertise in processing technologies, and we operate in

diverse markets leveraging our core technologies.



— Sustainability Vision
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Long-term Vision for 2030

With the integration and orchestration of the diverse talents of our people and our technologies,
we will contribute to solving global social issues in the priority markets of Medical, Mobility, and
Sustainable Materials, and realize the enrichment of people’s healthy and affluent lives.
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CO18HEHEZ 30%HIR (2020£H) .
Economic Value

Social Value ® Aim for 300 billion JPY of net sales
® Solve social issues through business activities (including 150 billion JPY in Medical business)
- Solve medical issues, realize safe and comfortable mobil- ® ROE 15%

ity, and contribute to a circular society ) .
® Operating Profit Margin 12%
® Reduce 30% of total CO2 emissions, in view of car-

bon-neutral by 2050 (compared to 2020)

2030F 55 E&
2030 Net Sales

3,000.-
JPY 3 OO Billion

ROE 15%
mtinr 12%

Operating Profit Margin

my,

2020F 55/
2020 Net Sales

1,800 Em
Jpy 180 Billion

ROE 9%

B AF17)L Medical MITHSS T Devices
B EEJTr  Mobility mZDM  Others
B ATFJ)LEM  Sustainable Materials



NISSHAU WL —T DB ATFFEU T 1D

ZA T EESGADELY) #H A

Nissha Group’s Sustainability and ESG Actions
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Sustainable growth Sustainable
of Nissha development
of society

EE 32 tH0) -k
Creating business opportunities

1) 2T DIEiR
Risk reduction

EEREDEL
Strengthening management foundation

HINF > ADHEE
Corporate governance
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Nissha’s Circle of Trust

Customer

Employee Shareholder

Society Supplier
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For the sustainable growth and develop-
ment of both the company and society

Nissha Group views sustainability as “initiatives for sustainable growth
and development for both the company and society.” Based on this
view, we consider social issues to be business opportunities. We
strive not only to leverage our strengths to provide products and
services that help solve social issues on an ongoing basis, but also to
strengthen the management foundation underpinning our busi-
ness activities, reduce risks that could hamper business continu-
ance, and promote governance to ensure these are all carried out
appropriately. These activities will create the economic and social
value stated in our Mission, allowing us to enrich people’s lives.

ATF—IRINE—ERB@EIC
FELOVLWEHS. (fifEdSKRZELE

WEBIF AT —URIA—Z [BEIFE] [#E] [+
8] 72177 —] [thigtta] SRATVWET, T
TEBEDFES TdHD. MissionDRIBIZCEIT T, RT—
DRNA—DAGIEERABICFELHDERMEZ
KUNZU. AESFEEEBICMEDDRRZEIELT
W ZEZBELFET,

Mutually influencing with stakeholders
while creating a future of value

We identify our stakeholders as customers, shareholders, employ-
ees, suppliers, and society. To achieve our Mission, we value a mu-
tually influencing relationships with all our stakeholders, and aim to
create a future of value.



BB ESG Priority Issues

IZIE Environment

H—*%215—I0/I—-DHiE
Promotion of circular economy

SURZEEIN DX

Responses to climate change

HE Soaal
EEEEDER

Solutions to medical issues

ZE - RETEEUT 1

Safe and comfortable mobility

MNMENEE

Respect for human rights

AREARDFTR

Enhancement of human capital

7i/N\F> X Governance

IR DRINEDE

Improvement of the Board of Directors’ effective-
ness

J0O—=/NIVANF X

Global governance

B(FrY7HE V) #BA  Specific Actions

@ =XEHADEIE  Creating business opportunities @ 'J XTI DIEXEIFD  Risk reduction and others

¢ JSRTFy UBEDERICERM I BT RT T EM iRt

Provide sustainable materials that contribute to preventing plastic
pollution

© 2030FDCOHIFEBEE (2020FK30%F) (C@lT. /\wo
Fv ARNCTIXIIF—BEDHEIRE - BEDJA Izw# NE
N E = HEEE

Work to introduce renewable energy and reduce energy consump-
tion, backcasting to achieve the 2030 CO2 reduction target (30%
reduction from 2020)

o (RRER - RMUEHARAOESRKS. KEMGICHITTCERER
DRRFE - BE—E A= REMH

Provide medical devices for minimally invasive and acute care, and
contract design/development and manufacturing services for a stable
supply of pharmaceuticals.

¢ 1—H—( > R—T TPt I DEETEL T 1
ERETESTES

Enhance mobility-related product lineups in the user interfaces and
sensing areas

e TSV —DFHE - NEUXTREE
Investigate labor and human rights risks at our suppliers

o TMEBEE RO E. BT VT —I X hDEE, FE
EMRDBERTTR

Increase the female manager ratio, improve employee engagement,
and enhance opportunities for employee learning and growth

o J—RL—KNANF VR - O—RREDSEL

Raise the level of Corporate Governance Code practices

o JO—NILANF > ADEEL

Raise the level of global governance
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Diversity -Nissha’s Growth Driver

ﬁﬁ 4 9 muﬁ 4 9 bases around the world

SO—INIAEDERIZ LV NISSHA D#LE (3. As globalization increases, Nissha has 14 bases in Japan, including
our Global Headquarters in Kyoto, and 35 bases in other countries.

REAAZROICEN 4P BHAISAINELASTNET. Currently, more than half our employees work overseas.
RTE. FH EOHENBATEHHFELTVET,

Almere
Berlin

Cergy ‘7
Leoni
—l & legnica

Waltershausen

Torbay Gyeonggi-do
Innsbruck —l

London
Frankfurt Shanghai
Casalgrasso Kunshan ﬂ .7
Eenk Shenzhen
S e
Hong Kong

Kuala Lumpur —T

R (BN SEALEE BUTERE)

Internal/Outside Directors (Directors of the Board) By National Origin (Corporate Officers)

REDSIRL ‘

Diversity of executives

20254 3AKRIRAE 44% 1 5 %
(4) 2)

As of the end of March 2025

56% 85%
(5) an

B AEA  Foreign nationals
HAA  Japanese nationals

W 5V EUE#  Independent Outside Directors of the Board
HE#TE  Internal Directors of the Board



— Kyoto

® Tokyo  ®Koka
® Nagoya ® Kameoka
®Osaka  ® Himeji
® Hachioji ® Kaga
® Tsu

Detroit

Sandpoint Vicksburg Buffalo

—l Chicago
- _®

New Richmond Franklin

L Wolcott

S J e Winston-Salem
an Jose N k
orwa
Colorado Springs
San Luis Potosi4T L San Pedro de Macoris

WAt Headquarters / Kyoto

Q=M Sales

@=3% - £EMS  Sales & Production

OLEEMS  Production @-ZMfth Others

2025F 4BIRFE  Asof the end of April 2025

HEDZHE
Diversity of employees

20259 38KIRE

IE#8  E##5,436A

As of the end of March 2025

Full-time employees

Consolidated number of employees: 5,436

10, 40

Sdo Paulo —l

104
369

1S DitRRIER

Regional Composition of
Employees

30

WK North America  BERM  Europe

Restof Asia B HREK  Central & South America
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Nissha’s Core Technologies

NISSHAIZO7 &z ED L THIEN ——XZi@mic I ®m - T—ERXZRHELTVETS

Nissha provides products and services that meet market needs by utilizing our Core Technologies.

]

E3F00 5 EEUTT BT F TN & IT 2
Medical Mobility Sustainable Materials IT Devices
—_—X 8qm-—EX
Needs Products and Services

s )S &
—_/ W7 | ]
ENRI  printing OdA—TFT1>% Coating FIFX—/3Y Laminating
12U TREPKEEZ BIRZWMT D 2B EDERYE
159 M I I 530 RERT BN Tl
Processing technology of Processing technology of Processing technology of
applying designs and functions with ink forming thin layers laminating multiple thin substrates

9% Molding /"9—>:/'7 Patterning EFEBIMI Metal Processing
3RTTICSEFZFR etz BITINT—% EREDUH - B KD

iAo Y 1 3 159 2N Tl REOINITHTG

Processing technology of Processing technology of Processing technology of

forming various shapes in three dimensions  forming functional patterns metal machining, cutting, and surface treatment
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Expanding Three Businesses Globally

2024512854
EfGe LE

Consolidated Sales
for FY 2024.12

1,955

=1

JPY 195.5 Billion

ERNEIT LS
fBREER

Composition of Net Sales
in Japan and Overseas

EXhlTEE
WERLEER

Composition of Net Sales
by Business

EXEM

Industrial Materials

37.9

TAINTR

Devices

34.5.

AF LA
Fo /09—

Medical Technologies

23.3.

Sirs 4.3

EZI: Japan

10.8..

EXEM

Industrial Materials

SESXLEFEMOREICHINMEZSZ S
BERINEEITEDEETT.

Offers proprietary technologies that enable the
creation of added value on the surface of a range
of materials.

TANTR

Devices

BB TR ZERUIZEm - TV 1)
R EERTETBERETT,
Offers components and module products that pur-

sue precision and functionality in a convenient
form to customers.

AT1ANTO/OD—

Medical Technologies

EEESECZOREEDNFICSVLWTARRET
TIMEEDSVREZRHL. ALCDER
TENFEFNDERMZBEIERTT .

Offers high-quality and value-added products in

medical devices and other related markets to con-
tribute to healthy and affluent lives.

5%91‘ Overseas

89.2.,




SESELEFMOREICAHNMmEZSZ3BEENTZEITDE
ETI. MEAT1INL - BERBIOTRATFIINEMZTO—

Dl =4
E%EM’ E% NLBBTEET . RE. RHSPEBRRETSAIL -/t
B EREVSICIEEUTOET . BN - KM - 77
Industrial Materials B ReSK . £EMSEEL. MEMNEERLTVET,

We offer proprietary technologies that enable the creation of added value on the
surfaces of a range of materials. We provide decorative films, molded parts, and
sustainable materials to a wide range of markets such as mobility, home appli-
ances, beverage and food labels, and packaging in the global market. We operate
across Europe, the Americas, and Asia with sales, development, and production
bases in these regions, thereby achieving local production for local consumption.

NniIssHa
Surface\Works

MER7 1 LA - BEAZER Decorative Film / Molded Parts

MEET 1 LAE TZ2RAF YT 7 1 )L AICERE PRI L7
HNDTY ., MERERIE. IMDEREDREREMEHLE (75X
Fv IO ERARICEECHEEEZN5T 2R ICXKV. &
T 1ILADRECHAEZEREROKREICHMNLZEDTT, EE
DT 1 DRE - Sz, AEBCARBESEDRBREDHARZE
ZEULEDEEDHIT, BOEHE. A XEBREDHRE

L TWETD, IMDIE. NISSHAKEAH DEREETT,

. . . . . . Nissy5
Decorative films are plastic films with designs and functions printed on them. Dec- Urfacel/o QO

orative molded parts are plastic molded parts produced by simultaneously in-mold
decorating processes, such as IMD, which adds the design and functions of the dec-
orative films to their surface. Our products beautifully decorate the mobility interior/
exterior and home appliances such as washing machines and refrigerators, and also

add functions such as anti-scratch, anti-bacterial, and light transmission.
*IMDis registered trademarks or trademarks of Nissha Co., Ltd..

NiISSHa
ecosense

'U' AT j’ 7}L§*Z Sustainable Materials

%Eﬁ €C0SeNSe packaging
Metallized Paper

e, MOKEICERBZEEZZRE UICRHFK T GlH
RKDTZAF V771 I LEERLTUVEWZO, B—F (1)
ELUTUSA TR/ T —2 B TT . BRI ANIL®,
Bm - EEAROEEFEIEASNTOET,

Metallized paper is a specialty paper that has a metallic layer vacuum deposited on Y g J0-NLx7
its surface. This is a packaging material which does not use petroleum-based plastic : o Global Share

film, and can be recycled as mono-materials (paper). The paper can be used for
beverage labels and as packages for food and consumer goods.

BATFI A €COSEeNSE molding
Sustainable Molded Products
FICEYBEROM e BUVCRBICPS LLRERETT . EREE
(/XL T & EWRORE W Z SR L7z Pulp Series &, fB¥IERDA
BERWGHSHREED T AF VI EB UL DGBEREMAEZ
FrDBiocomposite SeriesD 2 5= B L TWLET,
Sustainable molded products are environmentally-friendly molded products, made
mainly from plant-based materials. The lineups consist of the Pulp Series, which is
made mainly from pulp and has the texture of paper, and the Biocomposite Series,

which has functionality and durability equivalent to plastics while being made main-
ly from plant-based materials.
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Devices

NISSHAa

SewnseEvolve

R CHEEMERUICERm - B 1— VR EERHETHIEET
Fo FNRATHD 7N LRYFEAF—ITO-NILTETET
Lyb FBRmAR WREE). TEUT1. TF—ARGEICIRL<
BRASNTLEY, Fe. IEOREERINTBDHALE— E
1V 2B TA— At —EREL TLE T,

We provide our customers with components and module products that pur-
sue precision and functionality. Our main products, film-based touch sensors
are widely used mainly in tablets, handheld terminals (logistics related), mo-
bility components, gaming devices, etc. in global markets. In addition, we offer
gas sensors that can detect gas conditions, and force sensors that can detect
different types of pressure.

41 LA 9 Y ?t >ﬂ— Film-based Touch Sensors

TAIVALRyFEAT—E MO/ IBEZRAT 2T
=TT, T2RAFVIT1INLER—AEMEL
TEHORyFET—E FBO. B, BlFoND
EVDHRRIETTELS, BVBEAMZRRHATLE
Fo TAINLET—BEKETTEI AN=/=Y
ERREDERLREET 21—V TORBEHTIRETT,

Film-based touch sensors are sensors that detects the position where
itis touched. Our touch sensors, which use plastic film as their base
material, are thin, light, flexible, and highly transparent. We can pro-

vide not only film sensors alone, but also as modules in combination
with cover parts.

7JZ'|Z >1j'_ Gas Sensors

HRE S —BRFZRANT 2T —TT, EICF
MIBFEGRNN AT —E tOFLEEE LT
EREEHORBICENTLDIEN. B, RFEFdmEN
DHENDET. 7ILIA—INFTvh—. HEE
B (KFR). EHEKEE () 2 EICRASNTLET,
Our gas sensors can detect gas conditions. Semiconductor gas sen-
sors, our main products, are more sensitive, smaller, and has longer
lifetime than other types. They are widely used in breath alcohol

checkers, hydrogen detectors for fuel cell vehicles, and gas sensor
modules for refrigerant leak detection in air conditioners.

Hydrogen

FUEL CELL BUS

T F+—A1 > — Force Sensors

TA—REoT—Fd ENZHRAT B ET—TT,
T INLEN—REHMELTWDIZH, FIERI|T,
R&ICEDBIEHRICHAZY A XATEET, £/,
BENERETEDEE - CAMhTE Y —%251>
7y 7UTHEY. ARy MY ROMET > —7@ &,
SESIFEHARIERATEET,

Our force sensors can detect pressure. Their base material is film,
which makes them light and flexible, and they can be customized
into a range of shapes. We also have a lineup of friction and shear

force sensors, which can be used in a range of applications such as
tactile sensors for robot hands.
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Medical Technologies

We offer high-quality and value-added products in medical devices and other
related markets to contribute to healthy and affluent life. We provide con-
tract design / development and manufacturing organization for major med-
ical device manufacturers, especially for those in North America and Europe,
with products such as surgical instruments for minimally invasive medical
treatments and wearable sensors used for a wide range of therapeutic areas.
In addition, we manufacture and sell own-brand products to medical institu-
tions and through our private label program.
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MEDICAL TECHNOLOGIES
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For more than 25 years, we have been involved in the contract design / develop-
ment and manufacturing organization of products such as surgical instruments
for minimally invasive medical treatments and wearable medical sensors. As a
manufacturing partner chosen by world-class medical device manufacturers,
we provide full-segment support over product design, development, prototyping,
and mass production. We aim to be at the forefront of revolutionizing healthcare

through minimally invasive surgical solutions particularly in the areas of micro
molding, visualization and steering technologies.

3% CDMO : Contract Design/Development and Manufacturing Organization
ERIERDERET - RN SREF CO—ENIIEZFNTS. Anorganization that carries out the series of processes from design and development to manufacturing of medical devices.

51&75‘/ KSR Medical Products
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We manufacture and distribute high-quality patient monitoring and medical surgical consumables direct to hospitals including clinical Centers of Excel-
lence and through our distribution partners. Our dedicated sales teams bring solutions to market mainly in North America, Latin America and Europe.
Additionally, we extend our global reach to service over 60 countries through our authorized distributor network.

Many of our products are available for private label use. With an eye for quality and a focus on cost, we can quickly brand and launch these consumables
as if they were your own.

KBRS A—TY, FThese images are for illustrative purposes. ¥ ZNSDRGIF. HAENTIFEIE BRFELTLIEE Ao *These products are not manufactured or distributed in Japan.
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We aim to contribute to the development of medical and beauty by providing pharmaceuticals, quasi-drugs, cosmetics, and health foods
through our unique formulation and manufacturing technologies for various dosage forms ranging from tablets to specialized forms.
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We develop and manufacture pharmaceuticals, over-the-counter drugs
and quasi-drugs.

B#Hm
Own-brand product
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We are involved in contract design / development and manufacturing
organization (CDMO) of various dosage forms. In addition to common
dosage forms such as tablets, powders, and liquids, we also specialize in
the development of unique dosage forms such as oral thin films, dissolving

microneedle patches, and transdermal delivery systems*.
KEE(T only for US
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We offer a wide range of products and services that includes high-definition input such as digital archive photography, and output on various materials
and fabrics other than paper, including AR and VR, centered on high-quality and value-added printed materials.

Information and Communication

777 JER

Fabric Printing
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High-Definition Input and Diverse Output Services
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Offset Printing and Digital Printing
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We offer high-quality printed materials, pri-
marily centered on paper media, in the fields
of publishing, commercial printing, sales pro-
motion, and art.
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We enhance the value-added of our prod-
ucts by providing high-definition and vibrant
printing on fabric. In addition to apparel

and interior applications, we also offer sign
boards in combination with backlighting.
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Based on our extensive experience in photo-
graphing cultural properties, we offer high-defi-
nition input services at our in-house photo
studio, and also data processing services such
as design and image editing, as well as digital
archiving and AR/VR contents.
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Company Outline

Nissha Co., Ltd.

Chairman of the Board and Group CEQO:
Junya Suzuki

Founded: October 6, 1929

Capital: 12,119.79 Million JPY

Consolidated number of employees: 5,436
*As of the end of March 2025

Consolidated Subsidiaries: 65
*As of the end of March 2025

Stock Listings: Tokyo Stock Exchange, Prime Market

(TSE Code: 7915)



FrJIN—TEH
EA

NISSHAT > A A M) — XA A

NISSHATL > 3> - 7R - 70 /O0— KA R
NISSHALZ 7771 TAM%A R

HASEHRIII 2 =7 —> 3 > ARAEH
NISSHAY > 7R — R B AT

HERRERART

NISSHAE S R A —E AR =1L

Major Group Companies
Japan

Nissha Industries, Inc.

Nissha Precision and Technologies, Inc.
Nissha FIS, Inc.

Nissha Printing Communications, Inc.
Nissha Zonnebodo Pharmaceutical Co., Ltd.
SHIGAKEN PHARM. IND. CO., LTD

Nissha Business Service, Inc.

7894 - Overseas

Nissha USA, Inc.

Nissha Eimo Technologies

Cathtek,LLC

Nissha PMX Technologies, S.A. de C.V.

Nissha Medical Technologies

Graphic Controls

Nissha Europe GmbH

Nissha Advanced Technologies Europe GmbH
Nissha SB Poland Sp. z 0.0.

Nissha Metallizing Solutions

Nissha Korea, Inc.

Nissha Industrial and Trading (Shenzhen) Co., Ltd.
Nissha (Kunshan) Precision IMD Mold Co., Ltd.
Guangzhou Nissha High Precision Plastics Co., Ltd.
Hong Kong Nissha Co., Ltd.

Taiwan Nissha Co., Ltd.

Nissha Industrial and Trading Malaysia Sdn. Bhd.
Nissha Precision Technologies Malaysia Sdn. Bhd.
Nissha Vietnam Co., Ltd.
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Nissha Co., Ltd.

Global Headquarters: 3 Mibu Hanai-cho,
Nakagyo-ku, Kyoto 604-8551, Japan

T+81 75811 8111 (Main switchboard)
www.nissha.com/english



