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Sustainability Vision

Economic value

®Aim for JPY 300 billion of net sales
(including JPY 70 billion in Mobility market, CAGR14.4%},/’/
®ROE 15%
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2030
Net sales
JPY 300

billion

Social value

®Solve social issues through business l 2020 ‘

Net sales

activities IPY 180 '
® Realize safe and comfortable mobility, billion

solve medical issues, and contribute to

a circular society
. ® Medical m Mobility
®Reduce 30% of total CO2 emissions m Sustainable Materials m IT Devices

in 2030 (compared to 2020) “ Others
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Mobility business growth through 30-years history

Grown through expansion of product lineups and globalization,
centered on interiors
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Japanese market US market JPY 20

| i s Expansion of display Y
. covers (molded parts) ,
1st project for 1st project for RN
billion
o~ Expan5|on of decorative film and
( .molded parts for interiors such as door,
Sso - trims and consoles JPY 10
________________ I billion
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1994 2005 2010 2015 2020

® 2007 Acquired an American molding company
® 2011 Started molded parts production for mobility in China

Global expansion ® 2015 Acquired a Mexican molding company

® 2016 Acquired a German molding company
® 2016 Started molded parts production
for mobility in Malaysia
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Objective parts for decorative film,
molded parts, and film touch sensors

Decorative film, ~_______Door trim Film touch
Sensors

molded parts

Display cover

*The above images are for illustrative purposes only.
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Decorative film and molded parts
High-quality interior decoration

Core Technologies A variety of designs and textures

Printin
N d Wood grain pattern  Metallic pattern

Light transmission expression
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Business model for decorative film and
molded parts

Productization out of interior design concepts and supply products

Interior design Product : Quality

*CMF : CMF=Color, Material, Finish
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Decorative film and molded parts
Design proposal through CMF

Focusing on house Publish trend reports Mobility interior
furnishings, fashion, etc. and sample books concept proposals

er—
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Provide high-definition film touch sensors
with high flexibility in shape and form

Core Technologies High optical characteristics

Patterning
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— Available for large screen,

_ _ irregular shape, curved surface
Laminating
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Business model for film touch sensors

Deliver to display manufacturers or electrical equipment Tier 1,
through proven design-development-production processes.

Product Product : Quality
specifications /development Froduiction assurance

Display Display
manufacturers manufacturers
Electrical Electrical

Ulelr & Tier 1
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Global network

Local production for local consumption in major areas of mobility
market (Marketing-Development-Sales-Production)

' ' ' : Sales/devel t
Acceleration of interregional synergies @ Sales/developmen

@® Development/production
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Germany @ @ Poland s Chicago
3 Kyoto/Nagoya Detroit
‘_\\ Kunshan .y. ___g_]_z _______________ > q
‘\ggangzhou <
hanghai Mexico @&
Shenzhen
Malaysia
Europe China Japan us
development base | | development base | | development base | | development base
NICE NICC NICK NICA

Nissha Innovation Center Nissha Innovation Center Nissha Innovation Center Nissha Innovation Center

Europe China Kyoto America

Frankfurt

Chicago, Detroit
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Customer base

Access key players in the mobility market supply chain

OEM Global

(Automotive 30 companies
manufacturers) and more

Global
Tier 1 100 companies

and more

s1daouo0d ubisa
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Mobility market reputations

Global
network

Core
Track records

Technologies

Appreciate for Nissha's
proactive and quick
design suggestions.

OEM designer (US)

—

Providing timely and
appropriate technical
advice makes work
easier.

OEM technical director

(US)
- N\

An independent Tier 2 to
make aggressive
proposals with abundant
experience in the market.

OEM product planning
(JP)

—

Totally excellent from
CMF proposal to
productization out of
concepts, etc.

OEM designer (EU)

Out of ordinary with
leading decoration
capabilities as well as
functional product
expertise.

NISSHa

Tier 1 design (JP)

Owing to Nissha's
global network, it is
comfortable to work
for global models

Tier 1 purchasing

—
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(JP, CN, EU, US)
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Social issues and
business opportunities
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Social issues in Mobility market

Mobility market trends

Response to

. Driving support -
Connectivity |, ionomous driving Shift to EV

climate change

Humans and cars Sensing Weight saving Decarbonization
Cars and cars  Relieved of driving Change in design Circular economy
orientation

nissHa ©2022 Nissha Group 15



EMPOWERING S0OUR VISION

Contributing to solve social issues
with our capabilities

Sustainability Convenience

and safety

More comfort in interior space Environmental load reduction Improving communication
between humans and cars

® Seamless interior design ® Decoration method with ® Intuitive input with touch
® Information display using lower CO2 emissions Sensors
light transmission ® Recyclability improvement @ Information display using
(interior) ® Improvement of fuel light transmission
® Comfortable textures efficiency by product (exterior)
® Antibacterial weight saving ® Snowmelt/anti-frost
heaters
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Medium-to-long term vision
and strategy
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Developing products to contribute to comfort,

sustainability, convenience and safety
Aiming for net sales of JPY 50 billion in 2026

Numbers are 2026 VISIOI’] (Net sales)

Comfort ] Sustainability

fFlIm touch sensors
Interior film decoration o~ )y o=
- = L s’ JPY
JPY 23 billion | 13 billion
\ g
A ry
‘¥ 4 billion
7 N\
New product
Decoration x Function
module
JPY 10 billion
\: J
18
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Medium-to-long term vision

In 2026, Net sales JPY 50 billion, Operating profit

margin 10% or more
JPY 70.0
billion
M Net sales for decoration x function module

B Net sales for film touch sensors

JPY 50.0
billion

Net sales for exterior film decoration

M Net sales for interior film decoration

JPY 30.0

JPY 26.0  pillion
JPY 22.0 b|II|on

JPY 18.2 b|II|on
billion

2020 2021 2022 2023 2026 2030
Forecast Vision Vision Vision

nissHa ©2022 Nissha Group 19



EMPOWERING S0OUR VISION

Interior film decoration

Market environment / issues Net sales target

® Global vehicle production
CAGR3.9% (2020-2026)"

® Nissha has the top market share in 2020 2_0_26
Result CAGR Vision
global 0
. JPY 17.5 | 4:6% JPY 23.0
® Seamless design - -
billion billion

® Reduction of total CO2 emissions and
improvement of fuel efficiency

*Source: IHS Markit, vehicle production forecast

Growth strategy

® Utilize CMF to enhance superiority for ® Recyclability improvement and weight
decoration reduction

® Local production for local consumption
in global (sales, development, production)

nissHa ©2022 Nissha Group 20



EMPOWERING S0OUR VISION

Exterior film decoration

Market environment / issues Our strength

® Reduction of total CO2 emissions . :
: . ® Reduction of environmental load by
® More environmentally friendly

methods than existing methods decorative film
(plating, painting, etc.) ® 50% reduction in total CO2

- iSsi dt inting”
® Improvement of fuel efficiency €mIssions compared to painting

® Product weight saving ® Decorative film: Variety of designs and

textures, weather resistance, moldability

Total CO2 emissions by
Target products decoration method

® Bumper, front grill, pillar

Painting Decoration
film

* According to our internal investigation
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Film touch sensors

Market environment / issues Net sales target

® Seamless design, Pillar-to-Pillar

® Larger screen, irregular shape, curved 2020 2026
surface Result CAGR Vision
® 12” or larger displays are increasing rapidly JPY 0.7 63% JPY 13.0

(CAGR25%, 2020-2026)*

® Adoption of OLED displays increases
(CAGR34%, 2020-2026)*

*Note: Predicted values from the source in below.
*Source: Yano Research Institute Co., Ltd. "2021-2022 Edition: Current Status and Future Prospects

of the Automotive Display Market" (August 2021)

billion billion

Growth strategy

® Good compatibility with OLED displays

® Mass production quality (production engineering, quality control, production capacity)
® Expansion of sales channels (Display manufacturers, Tier 1)
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Decoration X Function module

] ) ( ] N [ ] ) 4 .
Decoration Function Decoration Function
Wood grain / Touch sensors Light transmission
Metal patterns x Force sensors expression | x Lighting

Light transmission . Lower environmenta Heaters. etc.
i Haptics, etc. load process '
\_ expression Y. \_ Y Y. \_ Y. \_ Y.

Convenience . o Convenience
and safety Sustainability and safety

Seamless design  Improve input Reduction of Improving .
bilit environmental load SQmmunication with
usability traffic participants

by film decoration Improving sensing

performance
nissHa ©2022 Nissha Group 23



EMPOWERING YOUR VisION

Among the information included in this presentation and provided at investor
briefings and conferences, performance targets, plans, outlooks, strategies
and other informationthat..is not, constituted of actual past facts, is
Information that has been judged reasonable by the managers of the
Company based on the information available at the time of its creation and
contains elements of risk and uncertainty. Actual business results may differ
greatly depending on various factors such as economic trends, market
demand, and fluctuations'in exchange rates.
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